
fullchair
The calendar that answers.

Brand Tokens  v1
One page. Every choice locked.

Color — Calm clinic

Fullchair Teal
#0E7C7B

logo · buttons

Deep Ink
#1B2A33

headlines

Fresh Mint
#A8E6CF

the booked moment

Warm Sand
#F6F1EB

backgrounds

Signal Coral
#FF6B57

pain + CTA only

Rule: coral is the only warm-hot color. On any surface it is either the problem or the button that solves it.

Type

Nunito Sans 800 — headlines that promise
Nunito Sans 700 — buttons, labels, calm emphasis
Nunito Sans 400 — body copy that explains without selling
Web stack: 'Nunito Sans', 'DM Sans', system-ui. Sentence case everywhere. No all-caps, no italics for emphasis.

Logo

The mark is a full slot in a full calendar — a chair seat in profile.
Teal on light, ink on sand, single-color white on dark surfaces.
Minimum size 32 px; the mark stands alone below 120 px (drop the wordmark).
Clearspace on all sides: the height of the seat bar.

Voice

Tone: warm, assured, consumer-friendly — a calm practice manager, not a software vendor.
Say: calendar, booked, full, reminder, chair.        Never say: scheduling infrastructure, leverage, seamless, robust, solution.

Approved pain language (verbatim, from buyer interviews):

"We miss twenty calls a day when we're with patients."
"My front desk spends half the morning on reminder calls and we still get no-shows."
"When someone cancels at 8am, that chair just sits empty all day."

Proof stays directional — “fewer no-shows in the first month” — never a precise percentage on any surface.

Spec demonstration — Fullchair is a fictional brand created for this portfolio sample.
Voiced and built by @voiceofdawn  —  Done by Dawn.


